WHAT THE MINNESOTA FILM AND TV (MFTV) IS CHARTERED TO DO:

MINNESOTA FILM AND TV (MFTV) was organized as a film commission, much like the other
film commissions throughout the country. Similar to MFTV, these other commissions have
specific charters that mandate economic growth through facilitating the production of films,
television, advertising and corporate media. Their charters are to provide location scouting, tax
incentives, local crew and equipment resources, and marketing for the state at film markets
such as the American Film Market and the Cannes Film Festival. Specifically:

1. REBATES: As a commission, the MFTV board facilitates rebates to film and TV
productions. Regardless of what show or film is being produced in the state of
Minnesota, MFTV will rebate 15%-20% of the amount (“qualified production expenses”)
that a qualified production spends in the state up to a maximum of $--———-. The MFTV
rebate program is called “Snowbate.”

2. LOCATION SCOUTING: They are chartered to assist film productions with location
scouting around the state.

3. PRODUCTION GUIDE: They are chartered with publishing a list of qualified production
resources, from makeup artists and animal trainers, to technicians and equipment.

4.  MFTV maintains a staff that works to manage whatever rebate funds they have
available, update their website, and expand their online and print production guide of 26
pages.

WHY MINNESOTA FILM AND TV (MFTV) SHOULD NOT ADMINISTER THE ASSOCIATION
FOR MINNESOTA MOTION PICTURES (AMMP):

1. MINNESOTAFILM AND TV was organized as a film commission. As with other fiim
commission across the United States, none are facilitating the selective investment of
large funds into motion pictures.

2. Because it was organized and conceived as a commission, MFTV is not chartered to
engage in selective film financing. In fact, in its 30 year history, MFTV has never been
involved in this type of selective film financing and was never endowed to create
financial partnerships with film studios.

3. MFTVis not, nor has it ever been, in the field of designing, conducting or overseeing a
revenue-generating organization.

4. MFTV, by its own definition and scope of responsibilities, does not have the specific
expertise nor the studio established network of relationships required for making
selective film investment decisions. -

5. MFTV has no proven track record as an organization to execute the financial concept
central to the AMMP and its proposed plans.

NEXT STEPS

In their respective spheres of influence, AMMP and MFTV, can serve a developing Minnesota
film industry and the overall economy. With a strong rebate program, MINNESOTA FILM AND
TV can provide additional, practical incentives and logistics for producers to fitm in Minnesota.
A robust MINNESOTA FILM AND TV does not compete with the ASSOCIATION OF
MINNESOTA MOTION PICTURES (AMMP), but rather serves to make Minnesota more viable
as a center for motion picture-based economic activity.





















